April ACDelco News

O Relationships

For almost 100 years, ACDelco has brought the automotive aftermarket products of high quality that they can
depend on. Over time we have expanded our offering, leveraging our OE roots to assure that our products
maintain the same standards of quality and performance that we built our brand around-- no matter for what
vehicle application that they fit or where they are manufactured.

The ACDelco name has also evolved over this time to mean more than just the products that we offer in the
marketplace. It stands for a distribution network that is second to none, comprised of some of the best
distributors, jobbers and independent service centers in the world. It represents the support we provide for our
customers at every level with customer programs , e-Business tools , training and marketing focused on
enhancing and growing their businesses.

Most of all, the ACDelco brand is about relationships ; relationships with our customers, our suppliers, our
agencies, and our employees. Through good times and bad, we know that to succeed in the independent
aftermarket, we must do it together. We are collectively proud to be part of ACDelco, and we are proud and
grateful for what we have accomplished.

We have created the “ACDelco 360" icon to help represent all of these things that are behind (and in front of)
the ACDelco brand. It's not a new tagline or ad campaign. It's just a shorthand way to remind us all that
ACDelco is more than what comes in the box with the ACDelco logo.

“ACDelco 360" represents our mission to provide a full circle of support to our distributors and their customers.
It represents our ongoing efforts to improve, simplify and execute in the marketplace so that we all grow
together. It is about looking at our businesses at every possible angle to bring our customers increasing value
and support.

To help communicate “ACDelco 360,” we have enclosed three removable stickers and two sticky note pads.
We hope that you will use these enclosed items, so that when you see the ACDelco 360 icon, you'll
understand what it represents.

ACDelco offers our automotive aftermarket customers the confidence to succeed because we have the history,
expertise, integrity, products and services that are unmatched in the industry. As always, we thank you for
your business, but, more importantly, we thank you for your ongoing commitment to ACDelco and the people
who stand behind it.

Best regards,



Nancy McLean
Director, ACDelco Marketing

ACDelco Customer Support Center
ACDelco is proud to announce the opening of the ACDelco Customer Support Center. This new center will
enhance the communication and service to all our ACDelco customers.

The ACDelco Customer Support Center will be contacting all of
our TSS patrticipants quarterly with the first outbound calls starting
April 1, 2008 (in addition to our field sales force’s contacts).

The first round of calls will focus on:
Introducing the ACDelco Customer Support Center
Updating the TSS account information on file
Reviewing the national ACDelco Promotions
Fielding any open questions or issues

Future calls will review such things as Rewards status, training,
promotions, TSS program benefits, CRM tools, eBusiness tools
and other facets of the ACDelco 360 proposition.

Also, starting May 1, 2008, the ACDelco Customer Support

Center will be accepting inbound calls from TSS, Alliance Jobbers, and Fleet accounts regarding promotions
and program questions. The Customer Support Center phone number effective May 1, 2008, for inbound calls
is: 1-800-825-5886 — Prompt “0".

O TSS Advisory Council Message from Mike Koebke

What is a MASM?
If you are part of the ACDelco TSS program you know that ACDelco tends to use
many acronyms. Unless you use them on a daily basis, they can be hard to
remember. One that you should definitely know is "MASM" which stands for Market
Area Service Manager.

All TSS participants have a MASM that is assigned to their area. If you don’t know

your MASM — ask your ACDelco District Manager. They have many responsibilities —

but their primary role is to monitor product issues and provide us with the latest

technical and product updates. MASMs deliver seminars that can last anywhere from

30 minutes to 4 hours and be held at your supplier’'s business, a local hotel or even at

your own facility, if capable. Your MASM is there to provide the information you need
to stay up-to-date and support you if you need help enrolling in ACDelco instructor-led technical classes or
help accessing the ACDelco web based training.

My MASM is Daryl Holliday. He has been in our region about two years and has been doing an excellent job
getting to know the needs of the shops in our area. Because of his efforts and involvement, along with the help
of all of the other ACDelco representatives in our area, our region recently won first place for the highest
percentage of Technicians attending classes in the country!

There are many reasons why we as shop owners make the decision to be aligned with ACDelco. The
opportunity to have training available to us in many different forms is by far, in my opinion, the most important
benefit. Keeping up on the rapid changes in the automotive aftermarket is not an easy task, so make a point to
meet your MASM and allow him to help you with the individual training needs of your shop.



O Program/Promotions

Picture Your Succe$$ With ACDelco Promotion

TSS
Program
Level

4-Month Base
Objective
(April 2007 -

March 2008
monthly average

)

TSS customers will have an opportunity to earn the hottest digital camcorder
devices with ACDelco's "Picture Your Succe$$" promotion. ACDelco will
award hundreds of prizes to top Total Service Support (TSS) accounts based
on their incremental purchases of ACDelco products from May 1-August 31,
2008. Prizes include the Sanyo Xacti C6, Flip Video Ultra and RCA Small
Wonder Camcorder.

ACDelco will determine each TSS's four-month base objective and their
corresponding program level. This will be determined by averaging the
account's ACDelco monthly purchases, as reported through the ACDelco
exclusively yours® Rewards database from April 2007-March 2008 and
multiplying by four. Based upon the account's program level, the top accounts
with the greatest dollar increase over their four-month objective made May 1—
August 31, 2008, will win the award listed.

Number of Top
Accounts to Receive
Awards

Consolation
Prize Award

Consolation Prize
Objective

Grand Prize
Awards

Sanyo Xacti Top 30 for $ increase 15% Incremental $50 ey
Gold $18,000 + C6 first, then top 30 for % Increase over 4-Month Rewards
(Top 60) increase Base Objective Points
Sanyo Xacti Top 20 for $ increase
C6 first, then top 20 for %
(Top 40) increase OR 20% Incremental $35 ey
Silver $12,000 - $17,999 S . Increase over 4-Month Rewards
Flip Video Top 50 for $ increase Base Objective Points
Ultra Series first, then top 50 for %
(Next 100) increase
Sanyo Xacti Top 10 for $ increase
C6 first, then top 10 for %
(Top 20) increase 25% Incremental $25 ey
Bronze $6,000 - $11,999 RCA Small . Increase over 4 Month Rewards
Wonder Top 175 for $ increase Base Objective Points
E7205 first, thgn top 175 for %
(Next 350) increase

General Information

Reported and approved TSS purchases from all DDGs and Jobbers will count toward an account's
totals. All reported purchases are subject to audit by ACDelco. New TSS participants with less than six
month’s Rewards purchase history will be assigned a base objective of $6,000 for the four-month
promotion period.
TSS Accounts that have less than the minimum objective will automatically receive a base objective of

$6,000.

Participant program levels and base objective will be posted on www.acdelco.programhg.com starting
May 1, 2008. Standings results will be posted throughout the promotional period with final results
posted by September 30, 2008.

Grand Prize and Consolation Prize winners must show positive growth by exceeding their four-month
base objective.
Accounts can only win one award. ACDelco reserves the right to change prize for equal value.
ACDelco may change or discontinue this promotion at any time with 30 days’ notification.
Participants cannot substitute earned award for another.
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ACDelco is not responsible for any federal, state or local taxes that may be applicable on any segment
of this promotion.

Once placed in a program level, accounts cannot "move up" to the next level award.

Sanyo, Flip Video and RCA are not sponsors of this promotion.

2008 Summer ePromotion
ACDelco WIP/WISE/WISEConnect customers that purchase qualifying ACDelco Belts & Hoses from May 1 —
®

August 31, 2008 have an opportunity to earn $25 gift certificates from Snap-on

Just order 25 units of select ACDelco Product Line 35 Belts & Hoses to qualify for your $25 Snap-on gift
certificate. Check the WIP/WISE/WISEConnect website or ask your ACDelco distributor for a list of qualifying
products.

Plus, the first 100 customers who purchase 50 units will get a Fast
Start Kit, valued at $270, in addition to their certificates! The Fast
Start kit includes:

One Belt Failure Display

One Belt Failure Poster

One Hose Failure Poster

Two $15 Subway Gift Cards

One Belt Removal Tool

A Distribution Pack of 5/8” Unicoil (Part# 28511)

WIP/WISE/WISEConnect customers must register _for this
promotion through a link on their WIP/WISE/WISEConnect
promotional screen by August 31, 2008! Registration begins April
22, 2008, so the sooner you register, the better your chances of
gualifying for the Fast Start Kit.

Choose ACDelco Belts & Hoses and get:
- Extensive application research allows for maximum coverage
with minimum part numbers
Broad, full-line coverage for domestics and imports
Coverage for light and heavy duty applications
Readily available technical support

Qualifications & General Information:
All orders MUST be placed using WIP, WISE or
WISEConnect. Any orders placed outside of WIP, WISE or
WISEConnect DO NOT qualify.
ISC, Jobber, TSS and Fleet WIP/WISE/WISEConnect
customers qualify.
Dealers are not eligible to participate in this promotion.
Stock orders DO qualify.
All awards will be fulfiled, at the end of the promotional period, in accordance with the contact
information that is provided on the registration page of this promotion.
Snap-On certificates can be redeemed at www.snapon.com or through most Snap-On truck drivers.
Certificates may also be mailed to the Snap-On factory accompanying a Snap-On mail order, Attention
Special Markets Department, 2801 80th Street, Kenosha, Wl 53141.
WIP/WISE/WISEConnect customers can view their promotional dashboard to keep track of the
certificates earned during the promotion by viewing actual purchases and dividing by 25.
Snap-0On is not a sponsor of this promotion.




Powertrain $100 Mail-In Rebate

Effective immediately through December 31, 2008, ACDelco Total Service Support (TSS) Accounts are eligible
to receive the "GM Parts Powertrain $100 Mail-In Rebate." This rebate is an excellent opportunity which adds
more value to an already powerful product line. The rebate is offered on all GM Parts engines, transmissions
and transfer cases, and eligible Performance Parts (circle track and race engines excluded).

The GM Parts $100 Mail-In Rebate form is located on the ACDelco Techconnect
website <www.acdelcotechconnect.com> to download and print. To receive the $100,
return the completed form, along with a copy of the purchase invoice and a copy of your
installation R.O. All claims must be received by January 15, 2009, to be considered for
payment.

2008 DuraStop Brake Bucks Trade Rebate Promotion

Effective March 1-April 30, 2008, ACDelco will be offering a cash-back trade
rebate ($10 per axle, $20 per vehicle maximum) to all service writers at
Independent Service Centers who purchase and install qualifying ACDelco
DuraStop friction (pads, shoes and loaded calipers). You can have confidence in
ACDelco DuraStop brakes because they were one of the first aftermarket lines to
be validated and tested by Dual Dynamometer Differential Effectiveness Analysis

or D3EA (where platform is available). This helps to make them some of the most
thoroughly tested brake products in the aftermarket industry.

To participate in the promotion service writers must complete and mail in the
following to qualify:

1. An official rebate tally sheet (located on acdelcotechconnect.com)

2. Copies of qualifying repair invoices

In return, ACDelco will mail a check to the service writer or repair facility. It's that simple. (If the check is made
out to an individual rather than a business name, a social security number will be required. A 1099 will only be
issued if the individual has received over $600 in total incentives from all promotions sponsored by General
Motors Corporation).

Send all required documentation to:
2008 ACDelco Brake Bucks Promotion
P.O. Box 3730

Highland Park, Ml 48203

For rebate inquiries please call (888) 899-1173.

General Information
This service writer "spiff* is not valid at new vehicle Dealerships or on product being replaced under
any warranty. All tally sheets must be postmarked by May 31, 2008.
It is recommended that each service writer keep copies of documentation, INCLUDING copy of proof of
United States Postal Service postmark.
0 The United States Postal Service will deliver to P.O. boxes and has tracking services available.
o Forms sent via UPS have no guarantee on their delivery times as UPS does not guarantee
shipment to P.O. boxes and an address correction charge may apply.
o Do not ship via Federal Express as they do not deliver to P.O. boxes.
Supporting DuraStop merchandising and point-of-sale items are available to order through your local
ACDelco Distributor.




All purchases reported are subject to audit by ACDelco.

ACDelco may change or discontinue this promotion at any time with 30 days’ written notification.

2008 Winning Hand Consumer Mail-In Rebate Promotion s
ACDelco wants to drive business to TSS and ISC shops by providing a
means for shops to communicate to consumers the need to properly
maintain and repair their vehicles at a time when they may need it
most. The results from last year’s participants were impressive with
redemption rates averaging 20% and repair orders averaging almost
$300! Three times throughout 2008, the direct-mail postcards will
invite consumers to come into the shop for their maintenance and
repair needs.

During these times, ACDelco also offers a $20 mail-in rebate with the purchase and installation of ACDelco
automotive replacement parts when the repair invoice totals at least $80 in ACDelco products.

What's New in 20087

- The 2008 consumer rebate has been changed to three, 30 day promotional periods, and the mail-in
rebate opportunity has been increased to $20. This was done based on results and analysis of past
Winning Hand promotions showing overwhelmingly that consumers came back within the first 30 days.
The Selective Consumer Locator-—This innovative technology searches through each shop's entire
customer service area to best match one of ACDelco’s promotions to a vehicle’s current need. By
cascading through up to 6 different promotions, to match consumer need, the shop can take better
advantage of the 250 postcards and unlimited emails sponsored by ACDelco. More importantly, it
brings back as many consumers as possible to each shop for service.

Effective Dates

2008 Promotions Spring Car Care Back to School Fall Car Care
TSS/ISC Enrollment
Period Completed 6/2/08 - 7/11/08 9/29/08 - 11/7/08
Consumer Mail-In
Rebate Period 4/1/08 - 4/30/08 8/1/08 - 8/30/08 12/1/08 - 12/31/08
Promotional Focus Brakes Belts & Hoses Starters & Alternators
Areas Filters Air Conditioning Batteries
Batteries Water Pumps Belts & Hoses
Wiper Blades Timing Belts Wiper Blades
Maintenance Maintenance Maintenance
Air Conditioning

General Information

Both TSS and ISC accounts who install ACDelco automotive replacement parts are eligible to
participate in these consumer mail-in rebate promotions.

Shops who sign up for each promotion individually will pay a $50 enrollment fee for each promotion.
For existing MechanicNet subscribers, promotional fees will be waived.
Enroliment fees will be paid via credit card. The credit card will be charged when postcards are mailed.

O Marketing

Starcom Mediavest Group (SMG) Marketing Contacting Some TSS Accounts
SMG Marketing will be contacting a limited number of TSS Accounts to do a pilot study of consumer traffic
through their Yellow Pages Internet Site. The goal of the pilot is to drive more traffic from the Yellow Pages
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Internet Site to the TSS locations. ACDelco appreciates the TSS accounts support on this pilot program,
but it is not required that the TSS account participate.

Congratulations to the 2007 Harold Martin Pros Who Know Scholarship Winners!
ACDelco would like to congratulate the following winners of the 2007 Harold Martin Pros Who Know

Scholarship. Each winner will receive a check for $2,500.00, plus $500.00 will be donated to the college
they will be attending.

Recipient Name City, State Vocational School City, State, Zip

Angelica Gonzales | Galveston, TX Northwestern University Evanston, IL, 60208-1260
Evan Scott Seattle, WA Universal Technical Institute | Sacramento, CA 95834
Brandon Dailey Schoolcraft, Ml 49087 | Nashville Auto Diesel College | Nashville, TN 37206

Joel Zastrow Troy, MI, 48085 College for Creative Studies | Detroit, Ml 48202

ACDelco is Driving Traffic to TSS Shops Using Inter  net Search

ACDelco's advertising will focus on paid internet search in 2008. This exciting new medium focuses
advertising spent on consumers who are looking for automotive parts and services. More importantly, it will
help drive these customers into the ACDelco TSS account’s shop. The search initiatives currently run on
Google, Yahoo, MSN, Internet Yellow Pages, Internet Super Pages and City Search.

ACDelco’s search initiatives have three important goals in 2008 which include:
Drive more traffic into ACDelco TSS shops
Interact with consumers at the global, national & local level
Continue to update site content to create the best user experience

We are targeting three types of consumers:

The Do-It-For-Me’s who are looking for parts or service
The Do-It-Yourselfer’'s looking for parts
The trade customers looking for parts

Search plays a very important role in the parts research and offline purchasing compared to two years ago.

Consumer’s Likelihood to Shop Online for Auto Parts & Service




The picture below shows the paid search listings on the search results page. The areas in red designate

where our search listings are displayed to drive consumers to the most relevant page within the ACDelco.com
site.

Within paid search, we bid on keywords from branded terms (i.e. ACDelco) to general repair terms (i.e., Auto
Repair). Each term drives to a landing page within the ACDelco.com site that is most relevant to the query
entered. In this case, the listings that were displayed when a user searched “Auto Repair,” directed them to

the Repair micro site within ACDelco.com. From there users can locate a TSS locations or research product
information.

General Repair Keywords
General Oil Change Keywords

Repair Micro site

Map to TSS location Product information



Look for additional Internet search updates in future ACDelco News issues explaining how ACDelco's search
campaign is driving business to your locations — nationwide.

O Product

2008 ACDelco Power Steering Systems Catalog (36A-20 0-08)

The 2008 ACDelco Power Steering Systems Catalog (36A-200-08) is now available. This catalog supersedes
36A-200-07. This publication includes updated application information for passenger cars as well as light,
medium and heavy duty trucks. A copy of this catalog can be obtained by contacting your local ACDelco
Distributor.

New ACDelco Belts & Hoses (Line 35) Product Coverag e
Effective immediately, ACDelco announces the addition of 52 new parts to the Belts & Hoses product line
- ldler Pulleys

Automatic Tensioners

HD Tensioners

Molded Heater Hose

Molded Coolant Hose

V-Ribbed Belts

Timing Belt Tensioners

Timing Belt Pulleys

PJ V-Ribbed Belts

O eBusiness

ACDelco Point-of-Sale eStore Now Available
Effective May 1, 2008, ACDelco announces the launch of the ACDelco Point-of-Sale e-Store
(https//:acdelcoestore.com) to all customers. This includes TSS accounts, jobbers, fleet accounts and
independent service centers that purchase ACDelco parts. The ACDelco Point-of-Sale e-Store is a web-based
store which allows all ACDelco customers to order marketing, sales and service materials anytime, day or
night. The following items can now be ordered through the ACDelco Point-of-Sale e-Store:

Non-chargeable point-of-sale material

Warranty material

The following items cannot be ordered via the e-Store and will need to be ordered through your WD:

Banners - Battery display racks
Gasket boards - Wiper display racks
Countermats - Parts cabinets
Display batteries - Battery tester
Battery cable board - Catalogs

To access the ACDelco Point-of-Sale e-store go to https//:acdelcoestore.com.

- The first time the e-Store is accessed, the userid for all customers is your ACDelco six-digit account
code (i.e. 6XXXXX). The initial password is WELCOME in all caps. You will be prompted to change
your password after logging in for the first time.

There is only one e-Store account per ACDelco customer account code.

The new e-Store will replace the point-of-sale order form on the TechConnect web site.

To assist you in navigating the ACDelco Point-of-Sale e-Store, a job aid has been created and can be
viewed or downloaded from the e-Store. Simply click on the "Job Aid" link located on the main page of
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the e-Store. This guide will help you navigate the e-Store as well as provide you instruction on how to
use some of the e-Store's special features.

The ACDelco Point-of-Sale e-Store is now the ONLY method of ordering ACDelco point-of-sale and support
materials. Beginning July 1, 2008, fax, phone and e-mailed orders will no longer be accepted by Archer
Corporate Services.

O TSS Program

Navigating the Learning Management System (LMS)

You asked and we responded! Some of our customers have demonstrated interest in our web-based training,
but don't feel comfortable navigating the Learning Management System (LMS). There is now a seminar
available that walks you through the process. By the time you're finished you will be competent in creating
your profile, launching web-based classes, reviewing the schedule of classes, registering for instructor-led
technical and business classes and reviewing your training history. There is even a special component of the
class for managers where they learn how to enroll a group of people into a class and review their entire team's
training history. If you're interested in attending a seminar, please check with your sales representative or
Market Area Service Manager about scheduling one in your area.

O TSS Acknowledgements

ACDelco Congratulates Haigler Auto Service on Their 100™ Year Anniversary
Haigler Auto Service has made its mark in Montgomery as a fourth-

generation family business that has operated for 100 years on the same

stretch of road. Larry Haigler now operates the business his grandfather,

W.H. Haigler, founded in 1908 on what is now Atlanta Highway.

In 1977, the company built at its current location, just down the street

from its original shop. Additions were made in 1981 and 1991, and the

shop currently covers 14,200-square feet and has space for 18 vehicles.

The shop repairs about 6,000 vehicles yearly and has 10 employees,

most of whom have been there for years. And Haigler Auto Service

doesn't restrict its repairs to just automobiles. The shop also fixes things like lawn tractors, golf carts and
heavy equipment.
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